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Select a campaign type

s may be modified to
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Shorts v

& Mobile phone example of your ad on Shorts

Preview ad on YouTube [/}

To preview your ad on YouTube mobile, copy the link and share it to a mob

Copy link
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YouTube

@ Multi-format ads

Increase your reach and efficiency by showing your videos across multiple ad formats

In-stream ads (bumper, skippable, non-skippable) @
When using In-stream ads, videos shorter than 7 seconds automatically serve as bumpers
Longer videos will run as skippable or non-skippable in-stream ads, depending on your selection

Skippable
[C] Non-skippable
In-feed ads @

Shorts ads @

O In-stream only (legacy ad formats)
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Videos marked "Creator video™ will run as partnership ads.
YouTube Learn more about partnership ads

Enable comments @
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