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I FINANCIAL SUMMARY
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ZiZgn 12,418 15185 18,907 22,858 16,128  -29.4%  29.9% 51,764 69,368 34.0%
FH|2 21,076 23,665 27,424 33,409 23127 -30.8% 9.7% 86,358 105,575 22.3%
deio|e] 2,435 2,599 3,754 3,530 3,323  -5.9%  36.5% 17,467 12,318 -29.5%
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X2 2ol 250 42 255 155 33 -78.8%  -86.9% 301 701 133.0%
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HOlNH|E 873 2,608 1,218 1,075 1,298 207%  48.7% 1,335 5773 332.4%
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EBITDA 3,047 3,202 4,338 4,061 3,772 7%  23.8% 19,895 14,649 -26.4%
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