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HE:lEégIAlﬂkl (K_IFRS) (Eh - 22HR) HETEZH_?_@EHE(K_IFRS) (Ehl - HRHR)
L.Zgx2 187,189 196,756 221,177 218,330 173,056 198,314 211,780 243,841 L2pA 349,326 351,249 358,856 375,227 340,842 352,604 368,236 400,530
.89+ 22,738 27,501 28,550 29,189 23,048 26,654 29,469 30,158 FSAHE 269,876 271,486 280,006 296,635 262,490 277,797 264,878 298,792

ClAg&r 14,598 18,163 16,537 16,886 11,468 14,527 16,376 17,788 Hlg&SAH 79,450 79,764 78,850 78,592 78,352 74,807 103,358 101,738

SUE 8,140 9,338 12,012 12,303 11,580 12,127 13,093 12,370 1.5 184,835 181,539 182,614 192,186 162,133 169,885 179,668 208,752

N.g9¢HE 16,962 18,634 20,519 23,226 20,467 21,882 22,934 24,611 |2 173,371 168,094 169,023 184,658 154,577 161,674 171,287 202,113

Iv.go| 5775 8,868 8,031 5,962 2,581 4,772 6,535 5,546 Hes2A 11,464 13,445 13,591 7,528 7,556 8,211 8,381 6,639

EBITDA 6,142 9,335 8,508 6,451 2,863 5,298 7,078 6,107 n.zt2 164,491 169,710 176,242 183,041 178,709 182,719 188,568 191,778

el 476 413 677 1,043 1,138 1,103 1,069 -1,415 2= 5450 5450 5450 5450 5450 5964 5964 5,964

HolREaolel 6,252 9,280 8,708 7,005 3,719 5875 7,605 4,131 AH2A0E 43,311 43,306 43,306 43,306 43,306 43,300 43,300 43,300

HRAMHIE 1,549 2,299 2,157 1,186 856 1,352 1,750 63 224 -8,074 -8,177 -8,177 -8,177 -7,663 -8,276 -8,276 -8,276

V.g@7|%019) 4,703 6,982 6,550 5,820 2,863 4,523 5,855 4,069 oleldlig 123,804 129,130 135,662 142,461 137,615 141,731 147,580 150,790
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